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ENTERTAINMENT ATTORNEY JOEL KATZ’S
CLIENTELE RANGES FROM WILLIE
NELSON TO BIG OOMP—NOT TO
MENTION DALLAS AUSTIN AND ORRIN
HATCH. By Chandra R. Thomas

ATLANTA JUNE 2007

S GOSPEL MUSIC BLARES, MEMBERS
of the Word of Faith Fam-
ily Worship Cathedral instinc-
tively rock in their seats. The
Praise Team dancers emerge from every
direction and move toward the makeshift
stage in front of the pulpit. Their costumes
sway with every twirl and kick. The per-
formance elicits thunderous applause and
arbitrary amens from the churchgoers,
decked out in their Sunday best ornate
hats and shiny suits. A quick scan of the
sanctuary reveals a congregant who trig-
gers an instant Sesame Street—esque one
of these things is not like the others
response. You d blurt what the hell?
if you weren tin church.

He s sitting off to the side ferociously
clapping, his eyes fixed on one of the
performers. That he s the only white
man not to mention Jewish in this pre-
dominantly black Austell church isn t the
main reason hes a standout. Nor is it the
reason churchgoers and clergy alike ock
around him and his wife after the service.

Hes Joel Katz, Atlantas top entertain-
ment attorney, arguably one of the top
in the field nationally. The dancer the
blonde who captured his attention is his
wife, and this is their church. However
incongruous it may seem to others, Katz
feels completely at home here.

Katz has made a career out of being
at ease around a diverse mix of people.
He s weathered the heterogeneity of the
music industry, from R&B to country to
hip-hop to pop, building a client base and
moving comfortably between genres and
artists. This industry insider is not ashy.
With a resume like his, he doesn t have
to be. After all, not many attorneys can
claim an iconic music legend like God-
father of Soul James Brown as their rst
client ever.

To many outside the entertainment
industry, though, Katz didn t become a
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